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The growth and 
influence of 
MATs



Internet research 
is up, word of 
mouth is in 
decline



School leaders 
are younger and 
digitally savvy



A crisis of trust: 
92%* of schools 
distrust the claims 
made by EdTech 
vendors

Student performance 
improves by 30%+

Our solution reduces 
teacher workload by 8 
hours a week...

Students accelerated their 
progress by 2.3x over their 
peers!

These are real claims being marketed to 
schools right now, but where is the evidence?

* Teacher Tapp survey to 8000+ teachers - Dec 2019



EdTech Impact: A marketplace powered by trust

Build Evidence Gain Visibility Capture Demand

● Collect impact reviews
● Earn awards & recognition
● Build your trust

● Rank top in search results
● Outperform market leaders
● Attract visitors

● Access lists of buyers
● Offer trials and demos
● Generate leads



“We’re using EdTech Impact to find new products and solutions across 
our 58 schools”

— James Browning | Chief Digital Officer, AET | 58 schools

“We now have a solution which helps schools identify effective and 
appropriate technology for their context, reliability and with ease”
— Dominic Norrish | COO, United Learning Trust | 91 schools

Buyer quality: 73% decision makers

“EdTech Impact helps us to differentiate between products”
— Lauren Thorpe | Director of Strategy, Ark Schools | 39 schools



73
%

17%

SLT / Budget 
Holder

Teachers

300k in-market school buyers

80% of users report they’re looking to 
buy in the next 6 months*

* EdTech Impact Buyers’ Survey, Sep 2021



80% of the UK market uses 
EdTech Impact to prove their quality


